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SYSTEMATIZATION OF FOREIGN EXPERIENCE IN
CLUSTER DEVELOPMENT: FORMATION OF BENEFITS
FOR MOUNTAINOUS POLES GROWTH

H. C. Ai6a,

A. e. H, mpodecop kadeapu 06AiKy | onopaTkyBaHHs Ta MapkeTuHry, MykauiBcbkuit AepskaBHMil yHiBepcuTeT
I1. B. bymyes,

acmipanT kadeaApyu cMapT ekoHOMIKYM, KniBChbKMit HalliOHAABHMII YHIBEPCUTET TEXHOAOTI Ta AU3aANHY

B. A. Aaukaund,

acnipaHT KapeApu ekoHOMIKM Ta ¢iHaHCiB, MyKadiBCbKUIT Aep>KaBHUI YHIBEpCUTET

CUCTEMATHU3ANIA 3AKOPAOHHOTO AOCBIAY PO3BUTKY KAACTEPIB: POPMYBAHHA
ITAIOCIB POCTY I'TPCbKUX TEPUTOPIU

The relevance of the research is determined by the fact that mountainous regions in different countries around the
world face similar development challenges, characterized by significant economic difficulties (due to constraints on
agricultural and other production, inadequate infrastructure development, and services, etc.). Considering the outlined
issues, researchers have currently demonstrated that mass tourism is the primary direction for the development of these
territories. The axiom to be adopted as the basis for the research highlights the development of mountainous territories
as most effective when the formation of tourism clusters leads to the creation of unique entities known as "growth poles"
(or mountain growth centers). Therefore, the purpose of the article is to study and provide a comprehensive
systematization of international experience in cluster development and to identify their role in the formation of growth
poles in mountainous territories. Based on the research findings, it can be concluded that the primary direction for the
development of mountainous territories is the creation of a tourism cluster and its associated "growth poles,” which
accelerate the development of the tourism sector, serving as catalysts for the growth and development of surrounding
areas. In this context, a significant role is played by the multiplier effect, which, in its simplest form, involves the repeated
circulation of money spent by tourists within the economy of the mountainous territory. It has been demonstrated that,
in addition to the multiplier effect, a cluster contributes to the concentration of investments in the local territory and
their diffusion through growth poles. Therefore, creating a cluster is a more productive and efficient way to attract
investments to mountainous areas and diversify their economy. It has been demonstrated that due to the existing
advantages of investment multiplier and diffusion within clusters and growth poles of mountainous territories, the best
companies, organizations, and other participants in the tourism sector concentrate, on working together to ensure the
effective development of tourism. The prospects for further research lie in expanding the scope of systematizing the
cluster development experience to a level sufficient for studying the sustainability of tourism clusters in mountainous
areas. Research interest particularly focuses on information regarding the periods during which clusters can maintain
stable economic growth in mountainous territories and the factors influencing their sustainability.

IlepeanraTunit inpexc 21847




AKTyaApHICTD AOCAIAJKEHHS 3yMOBAEHA TMM, [0 TipChbKi TepUTOPIl pi3HUX KPaiH CBiTY CTMKAIOTHCS 3i CXOXKMMMU IPO-
GAeMaMM PO3BUTKY, SIKi XaPaKTe PU3YIOTHCS 3HAYHUMM CKAAAHOIIAMM Y PO3BUTKY IXHiX eKOHOMIK (4epe3 06MesKeHiCTh MOK-
AMBOCTEN AASI CIABCHKOI'OCIIOAAPCHKOrO Ta iHIOTO BUPOGHMITBA, HEAOCTATHIN PO3BUTOK iHOPACTPYKTYPHU Ta HOCAYT TOLO)
BpaxoByrouu BuokpeMAeHY NPoGAEMaTUKY, HAYKOBLi Hapa3i AOBeAM, [0 caMe MaCOBUI TYPU3M € OCHOBHUM HaINlPSIMKOM
PO3BUTKY TaKMX TepuTOPili. SIK OCHOBa AOCAIA’KeHHs Ma€ 6YTH IPUIHATA aKCiOMa, IKa BUAIASIE PO3BUTOK IipCHKUX Tepu-
TOPIif SIK Haif6iAbI e DeKTUBHMIA, K10 BiAGYBa€THCS GOPMYBaHHS TYPUCTUIHUX KAACTEPIB, IO IPU3BOASITH AO YTBOPEHHS
TaKMX YHiKaAbHUX 06'€KTiB, K "moArocu pocty” (a6o ripceki ueHTpu pocry). OT:Ke, METOIO CTATTi € BUBYEHHS Ta 3araibHa
cUcTeMaTH3allid 3aKOPAOHHOI'O AOCBIAY PO3BMTKY KAacTepiB Ta ipeHTHdiKanisd iXHbOT poai y dopMyBaHHI IOAIOCIB pocTy
ripChRMX TePUTOPiNt 3a pe3yAbTaTaMy AOCAIAKEeHHS 3p06A€HO BUCHOBOK, 10 OCHOBHUM HANPSMKOM PO3BUTKY IipChKUX Te-
PUTOPIiit € CTBOPEHHS TYPUCTUYHOTO KAACTepa Ta CYNyTHIX A0 HbOTI'0 "IIOAIOCIB POCTY ", IO NPUCKOPIOIOTh PO3BUTOK TypHUC-
TUYHOT cepy, IKa € KaTaAi3aTOPOM AASI 3POCTAHHS Ta PO3BUTKY HABKOAMIIHIX TepUTOPii. Y IbOMY KOHTEKCTi BasKAUBY
POAB Bipirpae MyAbTunAiKaniituuit edexT, SKuif B HayinpocTimin dopmi nepepbavae 6araTopaszosuit 06ir rpoweit, BUTpaye-
HUX TYPUCTAMMU B TYPUCTUYHOMY KAAcTepi, B eKOHOMILi ripcbkoi Teputopii. AoBeaeHO, o KAaCTep, KPiM MyABTUIIAIKATUEB-
HOro edeKkTy, CIpusae 30cepeA’keHHIO iHBeCTHilf Ha AOKaAbHill TepUTOPii Ta IX mopaAbmiit AMPY3ii yepe3 mMoarOCK POCTY.
TakuUM YMHOM, CTBOPEHHS KAACTePa BUABASETHCS GiABII Pe3yABTATUBHUM i eeKTUBHMM CIIOCOOOM 3aAyUeHHs iHBeCTULi
Ta Audysii iHBecTHLif B KAACTepax Ta MOAKCAX POCTY MipChbKUX TePUTOPIif 30CePeAKYIOThCS HallKpalji KOMIIaHii, opraHi-
3auii Ta iHmi yyacHurM cdepu TypusMy, IKi CHiIABHO NPaLIOIOTh AAS 3a6e3nedeHHs e(eKTUBHOIO PO3BUTKY Ty pusmy. Ilepc-
MEeKTUBY MOAAABIINX AOCAIAKEHDb IOASATAIOTh B MAKCYMMaAbBHOMY PO3MMPEHHi cepyu cucTeMaTu3alii AOCBIAYy pO3BUTKY KAa-
cTepiB A0 06csry, akuit GyAe AOCTATHIM AASI BUBYEHHS CTAAOCT PO3BUTKY TYPUCTUYHUX KAACTEPiB HA TiPCHRUX TEPUTOPIsX.
3okpema, ceporo AocAiAHMIBKOTO iHTepecy € iHGOpMalLis MOAO TOTO, Ha SIKMUI CTPOK KAACTEPU MOKYTh MIATPUMYBATH
CTaGiAbHMI €eKOHOMIYHMI PICT TipCHRUX TePUTOPIlt, a TakKOK iHPOpManis npo PakTOpH, IKi BIAMBAIOTb HA IXHIO CTINKICTB.

Key words: mountainous territories, local economy, economic diversification, infrastructure,
services.
Kao406i caoba: zipcvri mepumopii, aokarvna exonomixa, dubepcudixayis exonomixu, ingpac-

mpyxmypa, nocayzu.

TARGET SETTING

Studying international experience in cluster
development is of great significance for the growth
of economies, not only at the level of individual
countries and regions but also at the local territory
level, especially those with their own unique
climatic, geological, and ecological charac-
teristics. Information regarding cluster develop-
ment in the economy can be found all around the
world. In nearly all cases, their impact on the
economy is noted, and it is influenced by certain
variations in coverage, the types of integrated
growth centers formed by these clusters, and other
factors. Currently, researchers identify several
reasons that highlight why it isimportant to study
foreign experience in cluster development,
especially when they are localized near or within
mountainous territories. Specifically [3—4]:
1) Learning from mistakes and taking advantage
of successes (studying the experience of cluster
development in other countries can help avoid
mistakes and solve problems that have already
been addressed elsewhere); 2) Finding new ideas
and solutions for the development of territories

that are distinct from others (researching the
experience of other countries can provide new
ideas and solutions for cluster development that
will be effective in forming growth poles in
mountainous territories); 3) Understanding which
approaches to cluster development work best for
mountainous territories in different countries and
considering the international context in one's
plans.

ANALYSIS OF RESEARCH
AND PUBLICATIONS

Due to the proliferation of clusters in the global
economy, many scholars have studied and
systematized information regarding the specifics
of their activities. Fedorova V.G. and Pushkar T.A.
studied the operation of clusters in the economies
of various countries around the world Lyudmyla
S. Rineiska analyzed the spread of the cluster
model of the economy worldwide and identified
the key sectors in European countries with the
highest number of clusters. S. Mytsiuk researched
the fundamental characteristics of economic
clustering as an effective mechanism for enhancing
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the competitiveness of territories. Therefore,
scientific works typically highlight the general
features of cluster operation in different economic
sectors. However, in scientific literature, there is
a lack of sufficient coverage regarding the role of
the cluster system in the formation of growth poles
in mountainous territories.

THE WORDING OF THE PURPOSES OF
ARTICLE (PROBLEM)

The purpose of the article is to study and pro-
vide a comprehensive systematization of inter-
national experience in cluster development and to
identify their role in the formation of growth poles
in mountainous territories.

The paper main body with full reasoning of
academic results. The relevance of this research is
driven by the fact that mountainous territories in
various countries worldwide face similar develop-
ment challenges, characterized by significant
economic difficulties. These difficulties arise due
to limitations on agricultural and other produc-
tion, inadequate infrastructure development, and
services, among other issues. Considering the
outlined issues, researchers have currently de-
monstrated that mass tourism is the primary
direction for the development of such territories.
The development of mountainous territories is
most effective through the creation of tourism
clusters as it allows for the formation of unique
entities like "growth poles" (or mountain growth
centers) [2] by fostering the development of
specific economic sectors that can serve as cata-
lysts for the growth and development of surroun-
ding areas. In the context of mountainous terri-
tories, the creation of clusters and mountain
growth centers through the development of tou-
rism and its associated effects (including infras-
tructure development, economic diversification,
and its impact on employment and the quality of
life for the local population, as well as cooperation
between government, business, and the community
[3; 5]) can be a means to address economic
challenges stemming from limited opportunities
for agriculture and other production.

The outlined conclusions corroborate cluster
development models in those countries with
regions or territories that encompass a significant
number of mountains or elevated areas. Noted that
within the scope of this research, the study and
comprehensive systematization of international
experience in cluster development has been
conducted while taking into account the fact that,
despite some differences in the interpretation of
the category "mountainous territory," interna-
tional practice generally identifies them as distinct

settlements or entire regions characterized by
significant topographic features, such as the
presence of mountains, ranges, slopes, and elevated
levels. Taking into consideration the outlined
features, we systematize the experience of cluster
development, the existence of which hasled to the
creation of growth poles in mountainous te-
rritories.

Experience of cluster development in Spain.
One of the prominent examples of successful
cluster development is the Costa Brava tourism
cluster on the northeastern coast of the country,
which began to evolve organically in the 1950s—
1960s.

The evolution united several small mountain
and fishing villages into a growth pole, trans-
forming them into a modern resort area that now
extends from the French border to the town of
Blanes. Among the specific cities included in the
cluster, notable ones are: the mountain village of
Cadaqu?s on the Cap de Creus peninsula (known
for being the former home of the artist Salvador
Dal?); the city of Blanes, the southernmost city in
the Costa Brava cluster and the gateway to the
region (known for its sandy beaches, old town, and
a range of modern tourist attractions [3]); and the
popular beach resort of Lloret de Mar (famous for
its nightlife and water sports [ 3]).

The city also boasts several historical land-
marks, including the San Juan Castle and the Santa
Clotilde Gardens; the medieval town of Tossa de
Mar, surrounded by walls and perched on a rocky
headland; Begur, a small town atop a hill with a
medieval castle and a series of historical buildings
(the town is also known for its adjacent beaches,
including Aiguablava, Sa Tuna, and Sa Riera); and
Palafurgell, set slightly inland from the coast
(known for Catalan architecture, vibrant markets,
and the home of popular singer-songwriter Luis
Llach). Overall, the Costa Brava cluster in Spain
offers diverse attractions catering to a wide range
of interests, from history and culture to beach
relaxation and water sports. What makes it unique
is that the cluster is situated near mountainous
territories, including the Cap de Creus peninsula,
where part of the cluster is in the mountain village
of Cadaqu?s. In the 1950s, the Spanish government
recognized the potential for the development of
Catalonia's mountainous regions in this cluster and
allocated funding for the construction of hotels,
roads, and other tourism-related infrastructure.
They also enacted zoning laws to regulate the
construction of new buildings. To ensure the
preservation of the natural beauty and cultural
heritage of the Costa Brava, the government
implemented a model for creating growth centers
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Creation of protected natural
mountain areas

¢ Creation of parks and
reserves

* Creation of wilderness areas

Collaboration between cluster
stakeholders and the mountain
population towards the
development of Costa Brava
tourism.

* Collaboration with residents
and business owners within
mountainous areas

* Consultations regarding the
development of mountainous
territories

Business and the community are
jointly involved in the planning
and development of new tourist
products and tourism
infrastructure.

« Joint infrastructure projects

* Orientation towards the
production of not just one,
but a significant number of

shared tourist products.

Figure 1. Development of the growth poles model in mountainous areas near
the Costa Brava cluster, Catalonia, Spain

Source: formed based on [4—5].

in the regions and individual communities. This
model, formed in this way, facilitated the
development of local clusters of tourism businesses
while preserving the environment (the core of the
cluster [4]), engaging the community, and
safeguarding local traditions and values. The core
of the Costa Brava comprises the picturesque
coastline, cultural heritage with ancient Roman
ruins, castles, and mountainous areas along the
coast.

The development of the growth poles model in
mountainous areas near the Costa Brava cluster is
characterized by specific features (Figure 1):

1. Establishment of protected natural moun-
tainous areas.

2. Collaboration between cluster stakeholders
and the mountain population towards the
development of Costa Brava tourism and related
economic sectors.

3. Joint involvement of businesses and the
community in planning and developing new tourist
products and tourism infrastructure.

In this development, the advantages of the
growth poles of mountainous areas are enhanced
by the fact that the cluster offers a wide range of
recreational activities, such as water sports, golf,
and hiking.

Experience in the development of clusters in
Poland. In 2007, the Polish government supported
local initiatives to accelerate the adoption of
modern technologies in the tourism sector. This
support included the creation of a local tourist
cluster for mountain tourism called "Zakopane" in

the Tatra County of the Lesser Poland Voi-
vodeship. The specific of this cluster created a local
growth pole in the Tatra County of the Lesser
Poland Voivodeship, encompassing the villages of
Muzhaskhle, Poronin, and Vituv. The development
of the growth poles model in mountainous areas
near the "Zakopane" cluster is characterized by
specific features[1—2]:

1. Support for local initiatives in areas with a
high level of mountain rock exposure resulting
from geological processes and tourism potential.

2. Focus on regional development, promoting
balanced economic growth, and improving the
quality of life for the population.

3. Active collaboration among various stake-
holders, including local communities, businesses,
non-profit organizations, and government struc-
tures.

In this development, the advantages of the
growth poles in mountainous areas are enhanced
by the fact that the cluster contributes to impro-
ving infrastructure, creating new job opportu-
nities, increasing the influx of tourists, and enhan-
cing the quality of life for the mountain population.

Experience in the development of clusters in
Italy. Regarding Italy, we also note a focus on the
development of local tourist clusters aimed at
creating growth poles in mountainous areas. The
most interesting example is the Val di Rabbi clus-
ter, which has formed the most intriguing model
of a local growth pole in the mountainous terri-
tories of Trentino-Alto Adige. The development
of the growth poles model in mountainous areas
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Focus on the local development
of modern tourist accommodation
centers in mountain villages.

* Development and
modernization of hotels and
accommodation centers in
mountain villages

* creating comfortable
conditions for tourists.

Emphasis on the uniqueness of
tourist services that utilize natural
thermal springs.

+ Utilizing natural thermal
springs to create unique
tourist services.

Emphasis on craft production as a
central attribute.

» Development of craft
industries (local
products, crafts, etc.)

* Preserving traditional
activities and supporting
local culture.

Figure 2. Development of the growth poles model in mountainous areas near
the "Zakopane™ cluster, Tatra County, Lesser Poland Voivodeship

Source: formed based on [4—5].

near the "Val di Rabbi" cluster is characterized by
specific features (Figure 2):

1. Focus on the local development of modern
tourist accommodation centers in mountain
villages (developed and modernized hotels and
accommodation centers, creating comfortable
conditions for tourists visiting the region).

2. Emphasis on the uniqueness of tourist
services that utilize natural thermal springs.

3. Emphasis on craft production as a central
attribute.

In this development, the advantages of the
growth poles in mountainous areas are enhanced
by the fact that the cluster attracts tourists who
seek to combine the natural beauty of the
mountains with opportunities for relaxation and
therapy. At the heart of the cluster is the
experience, life, and daily work of the people living
in the village or the valley. Many farmers, herders,
craftsmen, and entrepreneurs in Val di Rabbi live
in balance between tradition and the present, the
past and the future, creating harmony, solidarity,
and support around them.

The specific nature of the development of
tourist clusters outlined above indicates that most
mountainous regions within the EU are developing
their economies through growth poles. These
growth poles are inert entities characterized by
[1—2; 4—5]:

1. Utilization of the local connectivity factor
of small and medium-sized businesses, local
government authorities, and local research
institutions.

2. Leveraging the interaction factor of self-
sustaining economic centers in individual cities or
groups of cities located near each other.

3. Taking advantage of a conducive environ-
ment for economic development (at the EU level,
afavorable legal and regulatory framework, access
to capital, infrastructure, and skilled labor force
are already in place).

In the EU, clusters play the role of local self-
sustaining economic centers, around which
numerous local growth poles (mountainous
territories) emerge. Specifically, a cluster attracts
and retains businesses and skilled workers, leading
to increased economic activity and employment
opportunities within the mountainous territories
that serve as its satellites.

A local growth pole is typically characterized
by the concentration of tourist businesses and
economic entities that provide complementary
tourist services within mountainous territories.
The advantages of a local growth pole are
numerous: it creates new job opportunities, which
can stimulate economic growth in regions with
very different climates, flora, and fauna compared
to plain areas, and it can generate a multiplier
effect for the local economy. In turn, leads to in-
creased public and private investments, improved
infrastructure, and enhanced quality of life in
individual cities, villages, and more.

Regarding Asian countries, the development of
tourism clusters and the formation of growth poles
in mountainous areas differ from the experience
of EU countries. The practice of developing the
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Table 1. Description of the main tourist clusters in Japan that form extensive
growth poles in mountainous areas

Clusters

Cluster description

Cluster’s core

mountainous
settlements

Kyoto and The cluster is known for its temples, shrines, | 17 UNESCO World Heritage

mountainous and gardens. The cluster offers a wide range [ Sites, including the iconic

settlements of cultural experiences, such as traditional tea | Kiyomizu-dera Temple and
ceremonies, geisha performances, and cultural | the Golden Pavilion.
festivals like Gion Matsuri.

Hokkaido and | The cluster is known for its natural beauty Several national parks,

and outdoor activities. Visitors to the cluster
could go hiking, skiing, and enjoy hot springs. | Park and Daisetsuzan
The cluster is also famous for its seafood,
dairy products, and other local dishes.

including Shiretoko National

National Park.

Okinawa and
mountainous
settlements

and sea kayaking.

The cluster is known for its subtropical
climate, beaches, and unique culture. The
cluster offers a variety of active leisure
activities, including scuba diving, snorkeling,

Several UNESCO World
Heritage Sites, including the
ruins of Shuri Castle,
traditional Okinawan soba
houses, and sake production
facilities.

Source: formed based on [4—5].

tourism sector through a cluster approach was
initiated by countries like Indonesia and Japan.
These countries, due to the significant number of
mountainous regions, actively created regional
clusters with regional growth poles that focused
on the common strengths of several major cities,
mountain communities, and adjacent natural
landmarks.

Experience in the development of clusters in
Indonesia. For instance, the tourism cluster of Bali
in Indonesia combines cultural landmarks,
beaches, and natural wonders to attract a diverse
range of tourists. This model is aimed at the
development of the entire island of Bali, ensuring
the preservation of the surrounding environment
(the core of the cluster, consisting of beaches,
terraced rice fields, volcanic mountains, and the
local culture of Balinese dance). The development
of these growth poles is characterized by the
following features [1-2; 4-5]:

1. Environmental Impact Control: The
government of Indonesia has implemented policies
and programs aimed at ensuring that the
development of the tourism industry does not
occur at the expense of the natural environment
or the social well-being of the regions. For
example, the government has put in place a series
of regulations to control the environmental impact
of tourism-related activities, including waste
management and pollution control.

2.Focus on engaging and expanding com-
munity opportunities on Bali Island. Local
communities actively participate in the plan-
ning and implementation of tourism-related
projects, with an emphasis on ensuring that the
economic benefits of tourism are distributed
among the region's communities. There is a
development of clusters of local agro-estates,
allowing residents to directly benefit from the
tourism industry.

3. Production of a common regional tourist
product: A product with a focus on high added
value, emphasizing the attraction of tourists
interested in the cultural and natural heritage of
the island. Cluster participants have developed a
range of tourist products and services that are
appealing to this market.

4. Joint cultural festivals, ecotourism events,
and wellness activities. Among these, cultural
festivals are the highlight of the island's tourism
calendar, with a series of events held throughout
the year. The most famous festival is the Bali Arts
Festival, which is held annually in Denpasar, the
capital of the island.

Indonesia's experience has led to the formation
of specific clusters that promote the development
of regional economic growth poles in numerous
mountainous areas. At the meso-level of economic
organization, growth poles are typically sub-
regional growth centers that can contribute to
economic development within a larger moun-
tainous region.

What is specific is that such growth poles in
mountainous areas can take various forms de-
pending on local economic conditions and the
industries that drive growth in a specific region.

Experience in the development of clusters in
Japan. Some of the most successful ones in Asia are
Japan's large tourist clusters with significant
growth poles. It's worth noting that Japan's moun-
tainous regions occupy asignificant portion of the
country, as many of its islands are composed of
mountains and volcanoes. As a result, each cluster
here forms extensive growth poles that con-
centrate on urban and natural tourist attractions
and amenities across a large geographic area,
which sometimes encompasses mountainous areas
encompassing a significant number of mountainous
territories. Moreover, these clusters themselves
serve as innovation hubs, attracting talents, capital,
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and resources on a large scale for their extensive
territories and creating a positive feedback loop
that stimulates the growth pole's development.
Following such a strategy, Japan has several well-
known tourist clusters that attract millions of
visitors each year (Table 1).

In the 2000s, the experiences of Indonesia and
Japan served as a platform for the economic
development of medium and large mountainous
regions in the Asian part of the planet and the
diversification of their economies. In particular,
this experience caught the interest of and was
adopted by South Korea (settlements on Jeju
Island), Thailand (cluster with a growth pole in
mountainous areas on the border with Cambodia),
as well as countries that previously advocated a
social development concept, such as China
(clusters like Baiyunshan with subclusters such as
Bashu Minzhu, Mosinlin Range, Minchun Valley,
Santailin Range, Lake Luhu, Feilin Range, and
Heilin Range), and Vietnam (cluster Nha Trang
with a growth pole in mountainous areas Dalat-
Buon Ma Thuot-Cam Ranh-Ninh Hoa). As a result,
aseries of tourist clusters emerged, forming several
large growth poles in mountainous areas. This
development was driven by a combination of
factors, including favorable government policies,
investments in local infrastructure, and the local
business environment.

In America, countries like Mexico and Brazil
have played a significant role in the development
of tourist clusters with growth benefits for
mountainous areas. In Mexico, the tourist cluster
of Cancun, located on the northeast coast of the
Yucatan Peninsula, was established in the 1970s and
hassince become a major growth pole for tourism
in the mountainous villages near the Mayan
mountains. Later, Mexico saw the development of
other clusters, which formed medium-growth
poles, including Los Cabos, situated at the
southern tip of the Baja California Peninsula.
Similarly, Brazil has created several regional
tourist clusters. The first one was El Salvador's
tourist cluster, which covers the mountain
communities of Bahia state and its capital city,
Salvador. They combine cultural, historical, and
natural landmarks, forming regional growth poles.
Later, clusters like Foz do Iguacu (the city of Foz
do Iguacu and adjacent mountain communities on
the border of Brazil, Argentina, and Paraguay,
including near Iguazu Falls) emerged. These
clusters create a series of medium-level growth
poles.

The analysis of the development experience of
these American clusters has revealed that they
create a series of meso-level growth poles aimed

at the economic growth of specific mountain
regions, utilizing a wide range of amenities and
shared services to meet the needs of travelers and
reduce regional disparities. By focusing their
efforts on investments and the development of
tourism and recreation, these clusters stimulate
economic activity and create jobs in specific
mountain regions, thereby improving the overall
quality of life for the residents of these areas. One
of the key factors contributing to the success of
tourism clusters in America is [1—2; 4—5]:

1. Involving regional authorities and local
communities in the planning and development
process. By collaborating with residents, busi-
nesses, and stakeholders, these regions have been
able to create tourism products that reflect local
culture and values, while also attracting visitors
from around the world.

2. Creating economic benefits for regions, as
growth poles in clusters generate employment
opportunities and stimulate regional businesses.

3. A commitment to preserving natural and
cultural heritage, as the development of sus-
tainable tourism practices can protect these re-
sources for future generations.

Therefore, it is evident that growth poles or
mountain growth centers can be viewed as a
concept of regional development aimed at stimu-
lating economic growth and the development of
mountainous areas through the growth of specific
industries and the creation of tourism clusters.

CONCLUSIONS FROM THIS STUDY
AND PROSPECTS FOR FURTHER
EXPLORATION IN THIS AREA

The research results have shown that
mountainous areas in different countries around
the world face similar development challenges,
given the complexities of developing local eco-
nomies. Considering the outlined issues, attention
is drawn to the fact that mass tourism is the main
direction of development, which is achievable
through the creation of tourism clusters near such
areas. Based on the content of the obtained results,
the following conclusions can be drawn:

1. The primary direction for the development
of mountainous areas is the creation of a tourism
cluster and its associated "growth poles," which
accelerate the tourism sector development. These
clusters act as catalysts for the growth and de-
velopment of the surrounding areas by stimulating
growth in the primary and secondary sectors of
the local economy for each specific region. In this
context, the multiplier effect plays a significant
role, in simplest form involves the multiple
circulation of money within the economy of the
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mountainous territory spent by tourists in the
tourist cluster.

2. In addition to the multiplier effect, a cluster
promotes the concentration of investments within
the local territory and their diffusion through
growth poles. Consequently, the creation of a
cluster is a more productive and efficient way of
attracting investments to mountainous areas and
diversifying their economies.

3. As a result of the existing advantages of
multiplication and investment diffusion in clusters
and growth poles in mountainous areas, the best
companies, organizations, and other participants
in the tourism sector concentrate. They
collaborate to ensure the effective development of
tourism.

The prospects for further research lie in the
maximum expansion of the field of systematizing
cluster development experience to a degree
sufficient for studying the sustainability of tourism
clusters' development in mountainous areas.
Specifically, areas of research interest include
information on the periods during which clusters
can sustain stable economic growth in moun-
tainous territories and data on the factors that
influence their sustainability.
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