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POLITICAL DISCOURSE AND ITS SOCIOLINGUISTIC VARIABLES
Telychko Natalia, Lyubka Angelica

MOJIITUYHUI JUCKYPC TA HOTO COLIIOJIHIBICTUYHI BAPIALI{
Tennuko H. B., JIroOka Amxenika

The political discourse influences the audience not only with the help of linguistic and
stylistic means, but also with psychological ones. Various researchers point out these methods
within the context of different theories. H. Khazagerov states that psychological influence methods
should be pointed out within the structural division of a speech into the logos (deduction, induction,
definition), the pathos (threat, promise) and the ethos (approval, denial). O. Bahrii defines methods
of psychological influence on the recipient’s consciousness within the suggestive context:
identification and personality, simulated dialogue, using archetypes and providing positive and
negative examples. M. Sirivlja thinks that psychological means of the political discourse should be
analyzed on the basis of A. Maslow’s hierarchy of needs. In accordance with it, speakers try to
influence people’s physiological needs, safety needs, belongingness and love needs, esteem needs as
well as self-actualization needs. In addition, the role of jokes as a means of influence in political
discourse should not be underestimated. Humor is a means of creating favourable psychological
atmosphere, easing tension, humiliating an opponent, demonstration of superiority over other
people and phenomena, drawing and keeping the attention of the addressees. Still, it should be taken
into consideration that the analysis of the political discourse from the perspective of only one theory
cannot be complete. Thus, taking into consideration all the theories, means of psychological
influence should be defined. This will be the subject of our further research.

Keywords: political discourse, oratory, psychological influence, linguistic concept,
sociolinguistic variant.

Cmamms npucesayena 00CHIONHCEHHIO NONTMUYHO20 OUCKYPCY | 11020 COYIONTHeBICMUYHUM
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sapianmam. Bpaxoeyouu moii pakm, wo noaimuyHuti OUCKYpC € JMIHSBICMUYHUM NOHAMMIM, 5K i
OVOb-AKUl mun mexcmy, 6iH Mae c60i ocobausocmi na cmpykmypHomy pieni. O6'ekmom Hauo2o
NPAKMUYHO20  OOCHIONCeHHS € [THCMUMYYIUHUN yCcHuul noaimuuynuil ouckypc. Omowce, Mu
30cepeoumMocs Ha aHanizi to2o cmpyKmypu.

Ockinvku yeu mun ROAMUYHO20 OUCKYPCY € 0COOIUBOI0 (DOPMOIO  OPAMOPCHKO20
mucmeymaea, ciio 8paxo8ysamu OCHOSHI UMO2U 00 CIPYKIMYPU MOSU.

Cmapooasusa [peyis 6Oynra micyem, Oe opamopu ma iXHi GUCMYRU CHOYAMKY CMAIU
npeoMemom HAyKo8ux 00cCuiodxcensb. Tomy aumaniz cmpykmypu noaimuyHo20 OUCKYPCY NOGUHEH
NOYUHAMUCS 3 Y020 Nepiooy.

Honimuunuii OucKypc 8nausae Ha ayoumopiro He auule 3a 00NOMO20I0 NIH2BICMUYHUX MA
CMULICMUYHUX 3aco0is, ale maxkodic i 3 ncuxonociunumu. Pizni oociionuku éxasyromo Ha yi Memoou
8 KOHmeKcmi pizHux meopii. 32i0H0 3 Yyum, 00N08i0ayi HAMa2armsvcs 6NIUBAMU HA Qi3i0N02TUHI
nompebu ntodetl, a came: nompedy 6 besneyi, npuraniexicHicmob i nompeba 6 10006i, nompedu 6
noeasi, a maxoxc nompedu 8 camopeanizayii. Kpim moeo, ponv osicapmis sax 3acoby eniusy 8
NOIMUYHOMY OUCKYPCI He Cli0 Hedooyinosamu. Iymop - ye 3acib cmeopeHHs CHnpusmiueoi
NCUXON02IYHOI ammocgepu, NoNecUleHHs HAanpyau, NPUHUICEHHSA NPOMUSBHUKA, OeMOHCMpayis
nepesacu Hao IHWUMU JTHOObMU MA A6UW, HAHECeHHs ma 30epedicenHs ysacu aopecamis. Tum He
MeHW, CI0 8paxo8ysamu, Wo aHAali3 NOJIMUYHO20 OUCKYPCY 3 MOYKU 30Dy Juule 0OHIEL meopii He
modice oymu noguum. Omoice, 8paxogyouu ci meopii, C1i0 8USHAYUMU 3ACOOU NCUXONO2IUHO20
enaugy. Lle 6yoe npeomemom Hauio2o noOAIbLUO20 OOCAIONCEHHSL.

Knrouoei cnosa: nonrimuunuti Ouckypc, opamopcbke MUCMeymeo, NCUXON02iUHULL BNIUS,
JIiH28ICMUYHE NOHAMMS, COYIONIH2EICMUYHUL 8APIAHM.

This paper presents tools to design a quantitative research relating political speech with
sociolinguistic variables. Taking into consideration the fact that political discourse is a linguistic
notion, as any type of text, it has its peculiarities on the structural level. The object of our practical
research is institutional oral political discourse. Hence, we will concentrate on analyzing its
structure. As this type of political discourse is a special form of oratory, the main requirements of
the structure of speech should be considered.

Discourse is a broad term with various definitions which “integrates a whole palette of
meanings”, covering a large area from linguistics, through sociology, philosophy and other
disciplines. According to Fairclough the term refers to “the whole process of interaction of which a
text is just a part”. As pervasive ways of experiencing the world, discourses refer to expressing
oneself using words. Discourses can be used for asserting power and knowledge, and for resistance
and critique. The speaker expresses his/her ideological content in texts as does the linguistic form of
the text. That is, selection or choice of a linguistic form may not be a live process for the individual
speaker, but the discourse will be a reproduction of that previously learned discourse. According to
Schaffner, political discourse, as a sub-category of discourse in general, can be based on two
criteria: functional and thematic. Political discourse is a result of politics and it is historically and
culturally determined. It fulfills different functions due to different political activities. It is thematic
because its topics are primarily related to politics such as political activities, political ideas and
political relations [4, p. 41].

The main purpose of politicians is to persuade their audience of the validity of their
political claims. Political influence flows from the employment of resources that shape the beliefs
and behaviours of others. Common resources include expert skills, the restriction of information, the
ability to confer favours on others or to injure them without physical force. A linguistic analysis of
political discourse in general, and of political speeches in particular, can be most successful when it
relates the details of linguistic behaviour to political behaviour.

The introductory part is the first element of a public speech. Its task is to get the listeners
psychologically acquainted with the mood of the speech, to introduce the content and to make
perception easier.
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The introductory part differs from one speech to another as it encourages the speaker’s
creative approach. Still, there are some typical elements that are peculiar to the introductory part of a
speech. They are as follows: speaking to the audience; introductory communicative part is
predetermined by the structure of speeches; introductory communicative part is predetermined by
the situation [1, p. 72].

The main layout is the longest part of the speech. Its aim is to provide the arguments as a
chain of thoughts and ideas and convince the listeners of their being worthwhile.

The main layout has several micro-topics — elements which are contextually and
structurally complete and have similar points. Although each of the micro-topics has its own
subtopic for discussion, all of them are connected and contribute to the main topic provided in the
introductory part. The conclusion is the summary of the speech. Its aim is to generalize the ideas
mentioned, analyze the issues presented in the main layout, to introduce the conclusions, provide
recommendations or predictions upon the future.

Still, not all the speeches have conclusions. It is due to the fact that sometimes political
debates may concern the events the outcome of which is unknown. For example, the author may
speak about the course of military operations not having the latest news about their end [4, p. 69].

Structuring political discourse is possible not only from the perspective of organizing the
material in a speech, but also from the perspective of content and means of influencing the audience.
In order to point out the main elements of the content of political discourse, it is necessary to
analyze famous works of ancient philosophers. In his “Rhetoric” Aristotle mentioned three core
elements which should be present in any political speech so that it might have influence on the
audience. They are ethos, pathos and logos.

Ethos can be defined as the charisma and the authority of the speaker. This is a part of a
speech where the speaker tries to get the trust of the audience. Usually ethos coincides with the
introductory part of a speech. It is in the introduction that the speaker demonstrates his qualification
and his awareness of the subject under discussion. Pathos is the mood and the tone of the speech
which appeals to the feelings of the audience. This is the part of the speech where the speaker tries
to establish emotional contact with the listeners.

Logos is the arguments of the speaker. This element helps to appeal to the minds of the
listeners. Logos, as a matter of fact, is used to inform facts and explain statistics. Still, not all the
arguments presented in the logos are reliable. In some cases, political discourse is based on
unreliable data in order to achieve certain political aims.

Research results. It should be mentioned that political discourse is clearly structured. From
the perspective of organizing material in a speech, its main elements are introduction, main layout
and conclusions. Ethos, pathos and logos, as mentioned in Aristotle’s “Rhetoric”, contribute to the
content of speech. They help to influence the minds of audience as well as their emotional sphere.
Each structural element has its typical linguo-stylistic peculiarities which are analyzed in the
following chapter.

The main aim of the political discourse is to impose political interests on people. In order to
achieve this aim, speakers make use of the methods of psychological influence on the listeners.

Spiridovskii O.V. points out methods of psychological influence with the help of the
structural elements of the political discourse: logos, pathos and ethos. The linguist states that
deduction, induction and defining are the main psychological mechanisms of the logos. Deduction
helps listeners to learn facts on the basis of the analysis of general information. Induction is the way
of analyzing from facts to general conclusions.Political approach is a general social and
psychological influence on human’s mental and emotional sphere that changes neuro-psychological
dynamics of the addressee. In other words, political influence is the process of providing a system of
arguments in such an emotionally evaluative way that a certain succession of mental and physical
actions is imposed on the addressee. One of the most widely used methods of influence in the
political discourse is identification and individuality [3, p. 61].

Another means of political influence is simulated dialogue. M. Sirivlja analyzes means of
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psychological influence which are characteristic of political discourse taking into consideration A.
Maslow’s hierarchy of needs. The first levels in this hierarchy are physiological needs (food, water)
and safety needs (health, security and safety).

Conclusions and perspectives of further research. Studies in sociolinguistics have made it
clear that people living in different areas display differences in the use of language, which can
reflect and cement the ideas of groups they are used in. As a result, attitudes towards language can
be positive or negative, stemming from issues such as social or cultural background, power and
status.

Often, politicians try to demonstrate their affection for the audience and for their
motherland in their speech to get their support. In addition, political speeches may provide examples
of couples being happily married and having children, which creates among the audience the
atmosphere of calmness, trust and positive attitude towards the speaker.
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COHIAJIBHO-IICUXOJIOI'TYHI ACITIEKTH HPO@E?IFIHOf HNIIrOTOBKH
YIIPABJIIHIIIB Y 3AKJIAJIAX BUIIIOI OCBITH
lep6an T. M., IBanosa B. B.

SOCIOAL AND PSYCHOLOGICAL ASPECTS OF PROFESSIONAL TRAINING OF
MANAGERS IN INSTITUTIONS OF HIGHER EDUCATION
Scherban Tetyana, Ivanova Viktoriya

B cmammi eudineno i posensaHymo pi3Hi KoMnOHeHmu i ymosu npoyecy npogeciinoi
ni020mo6KU Kepi6HUKI8 y 3aKiadi 6uwjoi oceimu, sKi 6HOCAMb CBill 8HECOK Y opmysaHHs
YNPABNIHCOKUX 3HAHb, YMIHb, HABUYOK | AKOCMEU, d MAKOMC COYIAIbHO-NCUXON02IYHOI 20MOBHOCMI
00 MabymHvOi ynpasuincbKoi OisiibHOCI.

Knrwouoei cnoea: coyianbHO-ncuxonociuna — 20mosHicms,  npogecilina  OislbHiCMb,
VRPAGAIHHA, KEPIGHUK.

The article highlights various components and process conditions in professional training
of managers in higher education institutions, who contribute to the formation of managerial
knowledge, skills, skills and qualities, as well as social and psychological readiness for future
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