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NATIONAL AND REGIONAL SPECIFICATIONS
OF NONVERBAL COMMUNICATION MEANS
Prokopovych Lidiia, Popovych Nadiia, Kurylo Oleksandra
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HEBEPBAJIBHUX 3ACOBIB CIIIVIKYBAHHS
IIpokomnosuu JI. C., [Tonosuu H. ®@., Kypuno O. U.

The article deals with the national and regional specificity of non-verbal means of
communication. The definitions of notions «culture of language», «verbal communicationy», «non-
verbal communication» are given. The relevance of topic of the study is conditioned by the fact that
cultural, psychological, national characteristics of the people can not affect their business culture,
and can not affect the culture’s communication and interaction. The differences of cultures can be
quite significant and relate to language, etiquette rules, stereotypes of behavior, usage of certain
means of communication. The purpose of the article is to characterize the national and regional
specificity of non-verbal communication in a multicultural world. The basic methodological
principle of the research is an interpretative methodology that helped to define the functions of
language in the society, and specific methods and techniques: descriptive, comparative,
comparative.

The study found out that in addition to language, there are other means of communication.
People exchange information through gestures, facial expressions, looks, postures, body movements,
which are called non-verbal (nonverbal) means of communication.

The main attention is given to some kinetic non-verbal means that are considered in the
context of national traditions.

Engaging with foreign partners is always a clash of different national cultures. Just
because of the lack of awareness in this issue some contacts with representatives of different
countries result in misunderstandings and sometimes conflicts. At the stage of implementation of
contacts, certain national peculiarities of individual peoples are revealed. These features should be
taken into account preparing for any negotiations with foreigners and their actions should be
adjusted accordingly. We see the prospect of further research in the study and analysis of national
and regional specificities of verbal communication.

Key words: sociopsycholinguistics, ethnopsycholinguistics, language culture, multicultural
world, mentality, verbal communication, non-verbal communication.

Y ecmammi posenanyma nayionanena ma pecionanvha cneyugika HegepbanbHux 3aco6is
cninkyeanusa. Ilooano eusHaueHHs NOHAMb «KYIbMYpa MO8U», «8epbaivHe CRIIKY8AHHAY,
«HesepOanbHe CNIIKY8aHHA». AKmyanbHicmb memu 00CHI0NHCeHHA 00YMOBIeHA MUM, WO KVIbMYpPHI,
NCUXONO02IYHI, HAYIOHANLHI 0COOIUBOCMI HAPOOY HE MOMCYMb He NO3HAYAMUCA HA U020 OLN08il
KYIbMypi, He 8NIUBAMU HA KYAbMYPY CRIIKY8AHHA MA 63A€MOOIL. BiominHocmi Kynibmyp moxcymo
Oymu 0ocums ICMOMHUMU [ CMOCY8AMUCS MOSU, NPABUTl emuKemy, Cmepeomunie noeeoinKu,
BUKOPUCMAHHS NeGHUX 3ac00i8 cniikyeanus. Memow cmammi € cxapakmepu3zyeamu HAYIOHALbHY
ma pecioHanbHy Ccneyuixy HesepoOalbHUX 3aco0i8 CNIIKY8AHHA 6 HNONIKYIbMYPHOMY CBImi.
OchosHull  MemoOOon02iuHULL  NPUHYUN OOCNIONCEHHA — I[HMenpemamusHa Memooon02is, KA
0onomoana BusHauuUmu QyHKYii Moeu 6 Coyiymi, ma KOHKPemHi Memoou i NPputiomMu: ONUCOBUL,
3iCmMasHUl, NOPIGHAILHULL.

YV pesynomami 0ocniodcenns usHaueHo, wjo Kpim MO8U, MOBIEHHs ICHYIOMb IHWLI 3acobu
KOMyHixayii. Jlloou obminombCs iHPopMayiero 3a 00NOMO2010 AHcecmis, MIMIKU, No21A0y, NO3U,
PYXié mina, sAKi HA3U8aOMb He8epOATLHUMU (HECT08eCHUMU) 3aCOOAMU CRIIKY8AHHL.

Tonoemny yeazy npuoineHo oKpemum KiHemuyHum HeeepoaibHUMU 3aCO00AM mMa po32asAHYMOo
ix 8 KOHmMeKcmi HaYIOHATLHUX MPAOUYITUL.
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B3zaemooia 3 inozemHumu napmuepamu — ye 3a6x#cOu 3IMKHEHHS DIZHUX HAYIOHATbHUX
kynomyp. Came uepes HeyC8IOOMIEHHA YbO2O NpU KOHMAKMAX NpeOCMmA8HUKI8 DI3SHUX KpaiH
8i00Y8aAIOMbCL  HENOPO3YMIHHA, a (HOOI U KoH(uikmu. Ha cmadii peanizayii KoHmaxkmis
BUABIAIOMbCSL NeBHI HAYIOHAIbHI 0COOIUBOCMI, NPUMAMAHHI oKpemum Hapooam. Lli ocobrusocmi
cni0 epaxosysamu, 20mMynuUcb 00 0)Y0b-SAKUX Nepe2o8opis 3 IHO3eMYimMu, i 6IONOGIOHUM YUHOM
Kopueysamu cgoi 0ii. I[lepcnekmugy nodanbuio2o O00CHIONCEHHS 8OAYAEMO Y BUBUEHHI MA AHANI3]
HaYyioHAIbHOI ma pe2ioHanvbHol cneyu@iku 6epoaibHUX 3ac00i6 CNilKy8aHHL.

Knrwouosi cnoea: coyioncuxoninegicmuka, emHONCUXONIHSBICMUKA, KYIbMypad MOSU,
NONIKYIbMYPHULL C8IM, 8epOAbHe CNITKYB8AHHS, HegepOaibHe CNIIKYB8AHHSL.

In the age of globalization, due to the widespread availability of certain goods and ideas,
local cultures are changing and the boundaries between them become more transparent. Due to the
development of vehicles, economic ties and communication, the process of integrating individual
ethnic cultures into a single world culture, that is, the process of globalization of culture, takes place.
At the same time, culture is seen as a set of values and behaviors adopted in a particular country or
group of countries and mastered by the majority.

In intercultural communication, it is manifested in the expansion of cultural contacts, the
borrowing of cultural values and the migration of people from one culture to another. In view of
this, the United Nations, in particular, proclaimed 2001 the Year of Dialogue between Cultures.

Language culture is another commonly accepted language of etiquette: the usual formulas
of greetings, farewells, wishes, invitations. They vary depending on the communicative situation,
the social status, the educational age of those who communicate.

Until recently (50s-60s of the twentieth century) sociolinguistics and ethno-
psycholinguistics were not involved in the sphere of language culture, which was considered as
recommendations for correctness or incorrectness, normativity or normality of statements.

Language culture begins with the self-awareness of the linguistic personality. The socio-
linguistic and psycholinguistic aspects of language culture become increasingly important because
of the need to foster a culture of international relations. Attentive, caring attitude to the language of
each people, education of mutual respect presupposes the expansion of the so-called background,
linguistic-linguistic information, which is sure to be included in the language education and
therefore the culture of the language.

The identity of each nation, along with traditions, values, culture, is manifested primarily in
linguistic stereotypes of behavior. They concentrate on features of national character, national
temper that have been formed for centuries.

The stereotypical nature of people's linguistic behavior, which extends to people's linguistic
behavior, should not, however, be perceived as a hindrance to the register of a national-linguistic
«code of conduct» (though it is slowly, but changing), or as a leveling of the individual when
choosing the most appropriate etiquette. Stereotyping is more about the choice of expressions of
linguistic etiquette common to all in a particular historical context. Before such forms become
stereotypical, they must be inserted into the cells of human memory and must be attained so that
they become a kind of algorithm [1, p. 30].

Each speaker does not create a new formula each time, but can use one of the possible for
mutual understanding in a particular communicative situation: the addressee's factor (his age and
gender), the communicative conditions (place, time, duration of communication), the nature of the
relations between the interlocutors. The knowledge of the features of the whole spectrum of
accompanying means (gestures, facial expressions) also weighs here.

But even a combination of all said is not enough if the speaker does not take into account
the national specificities of linguistic etiquette. For despite the many common features, the etiquette
of each people is peculiar.

Analysis f this problem studies. In recent years, the problem of language culture and
communication culture has been the subject of interest of many scholars. This is in particular the
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research of V. Rusanivskyy [2; 3], S. Yermolenko [4; 5], N. Solohub [5], L. Matsko [6], O.
Ponomariv [7]. The problem of non-verbal means of communication and the peculiarities of national
styles of communicative non-verbal behavior is devoted to the scientific intelligence of 1. Zyazyun,
O. Lomakin, V. Nesterov, I. Pidlasyy.

In view of the above, the purpose of the article is to characterize the national and regional
specificity of non-verbal means of communication in the multicultural world. The basic
methodological principle is an interpretative methodology that helps to define the functions of
language in society and specific methods and techniques: descriptive, comparative, comparative.

Language culture is invisible, but strongly intertwined with the national-cultural specificity
of language behavior. Here is an interesting example from the practice of communication of
Japanese, described in the collection of problems of ethnopsycholinguistics [8, p. 91-97]. In
particular, the situation is analyzed, in which the one who listens to and the speaker speaks
differently: «Today is very cold», the interlocutor says and hears in response: «Yes, indeed.
Although they say spring is coming, the cold is receding». In fact, the listener was standing on the
sunny side of the street, and he was not cold, but he imagined himself in the place of the
interlocutor. According to the author, europeans have another model of linguistic behavior. The
listener would say: «What are you, but it's very warm today!». Familiarity with the cultural
traditions of national linguistic behavior enables one to comprehend the problems of the culture of
language in ethno-linguistic terms, to view it broadly, not only as outward signs of etiquette, but as
an insight into the depths of genuine culture based on dignity and mutual dignity.

Both verbal (non-verbal) and non-verbal (nonverbal) means of communication, which
interact closely, play an important role in the communication process.

Verbal (verbalis, from verbum — word) communication is a process of information
exchange through a language that occurs in a certain communicative situation, requires active
mental activity and is based on a certain set of established rules.

But in addition to language, there are other means of communication. People exchange
information through gestures, facial expressions, glances, postures, body movements, which are
called non-verbal (nonverbal) means of communication.

Let us dwell more on the individual kinetic non-verbal means that are essentially the most
important in society and consider them in the context of national traditions.

In particular, let's focus on posture, look, smile, facial expressions and gestures.
Informative communicative value is out of the question, because it represents not only the state of
mind of a person, but his / her intentions, his / her willingness to work. The normative / non-
normative position depends on national traditions. «If in Japan, social and cultural values are
submissive, and it is not customary to sit or cross, then in the US, in certain communicative
situations, it is not condemnable to put your feet on the table in front of an interlocutor. In Ukraine,
it is considered a sign of lack of education to talk to a woman, an elderly person, a person of higher
social status, holding hands in his pockets, and in France in such a pose it is possible to
communicate even with the queen» emphasizes — Ya. Radevych-Vynnytskyy [9].

The view is differently interpreted in different ethnic communities. The Chinese, when they
did not know the Europeans too well, wondered why white people were always furious: they always
had big eyes. In China, Japan, and other Southeast Asian countries, interlocutors tend to avoid
looking directly. In Japanese, «the eyes speak the same extent as the tongue». Therefore, in the
subway, all passengers pretend to be asleep or read, so as not to meet someone's gaze: looking into
their eyes is interpreted as we peeking into the fire from the key in the door lock. In France, Italy,
Latin America, on the contrary, they often «stick out». According to S. Shevchuk, business, secular
and intimate views are distinguished depending on the localized orientation to the interlocutor. The
view directed to a triangle, the apex of which is a point in the middle of the forehead and the base is
the line between the eyes, is businesslike. If the gaze is fixed below the eye line — it is a social gaze.
An intimate look is directed to the triangle between the eyes and the breast [10, p. 160].

An extremely important non-verbal sign of etiquette is smile. In American society the
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motto "Keep smiling!" has been widespread for more than several decades. The Americans did not
immediately come to this slogan. About 100 years ago, their educator and philosopher, Oriston
Marden, persuaded his compatriots to go on a smile. He said: «Anxiety and worry can be read on
every American face, they testify to our very civilization... Anxiety and discontent have become
chronic phenomena and put a distinctive brand on our age and on our land. We do not yet know that
such noble and sincere cheerfulness is a sign for the time being of people who are strong in spirit
and certain in their power» [11]. The current smile of Americans, as their efficiency, enterprise,
honesty, optimism, is not least explained by the influence of the popular book by O. Marden, «Will
and Success» [11].

Facial expressions and gestures are idio-ethnic signs. The French have a moving facial
expression, the Fine face reacts are much more restrained, among the Japanese even and now a
common face is a mask. Ukrainians are winking to make a communicative partner to pay attention
to someone or something, to hint at something; the English (men) accompany this «facial gesture»
with greetings.

Each nation has its own national culture, its originality and originality are manifested in the
spiritual (language, literature, music, painting, religion) as well as in the material (especially
economic, economic, production, etc.) spheres of life and activity. The cultural, psychological,
national characteristics of people affect their business culture, they affect the culture of
communication and interaction. The differences of cultures can be quite significant and relate to
language, etiquette rules, stereotypes of behavior, use of certain means of communication. Engaging
with foreign partners is always a clash of different national cultures. It is because of the lack of
awareness of this that contacts with representatives of different countries result in
misunderstandings and sometimes conflicts. At the stage of implementation of contacts, certain
national peculiarities of individual peoples are revealed. These features should be taken into account
when preparing for any negotiations with foreigners and their actions adjusted accordingly.

As you know, mentality is a set of stable, widespread in one or another social community, a
group of ideas that reflects a special vision of the social reality of people who belong to it.
Combining rational and subconscious, sensual and logical, value and other beliefs, mentality reflects
the way, character, method of social and group thinking. The concept of «mentality» was formed in
the early XX century in line with the Western European cultural tradition and was originally used as
one of the characteristics of the rational foundations of the spiritual life of society. This concept
testified to the difference between the nature and sources of thinking that existed in society.
Depending on the existing mentality, the social community — the class, the people, the nation and
others — have a certain susceptibility to this or that type of ideology, cultural norms, etc.

We see the prospect of further research in the study and analysis of national and regional
specificities of verbal communication.
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COMPONENTS OF PSYCHOLOGY, LITERARY STUDIES, HISTORICAL AND
PEDAGOGICAL SCIENCES AS THE FACTORS OF BIOGRAPHY STUDY
Rozman Iryna

CKJIAJ1OBI HCI/IXOJIOFIL JITEPATYPO3HABTBA, ICTOPUKO-IIEJAT'OI'TYHUX
HAYK SIK YUHHUKU BUBUYEHHS BIOTI' PA®II
Po3man I.1.

The article deals with the issues of studying the biographical approach through the lens of
psychology, literary studies and historical and pedagogical sciences. It is stated that when studying
the phenomenon of creativity it is necessary to take into account "the whole spectrum of individual
manifestations of personality".

Key words: psychological analysis, historical disciplines, biographical studies,
pedagogical biography.

YV cmammi pozensoaromvca numanna eusuenns Oiocpaghiunoco nioxody uepe3z npusmy
ncuxonozii, 1imepamyposHascmea ma iCmopuxKo-nedazo2ivHux HAayK. 3a3HayeHo, wo npu 6UGYeHHI
gheHomeny meopuocmi HeoOXIOHO 8paxo8yeamiu  «8ecb CHeKmp IHOUBIOYANbHUX NPOsEIE
ocobucmocmiy. 3axyenmosana yeazca Ha me, wo posenAdawuu 0Oiocpadilo AK NCUXOLOSIUHUL
¢heHomeH, came 60HA OOKYMeHmMye ocobucmicms ma ii icmopito i O0eMOHCMpYE Ni3HABANbHI
ModHcausocmi Oioepagiuno2o memooy 071 COYiaIbHO20 NPOEKMYB8AHHs 0cobucmocmi. JJogedeno, wo
bioepagis mae yHisepcanvHull nomenyian 0 USYeHHs YLIICHOI ocobucmocmi uepe3 icmopiio it
dopmysanns i pozeumky. 3’Ac06aHO, WO MICHUL B3AEMO38 30K [CMOPUKO-NeOa2o2iunoi ma
iCmopuyHOi HayKuU Yacmo npu3eoo0ums 00 NepemMuUHanHs i HAKIA0aHHs npeomMemy iXHIX 00CIi0NHCEeHD,
Xoua 6 meopii ye po3medrHCy8anHs BUSHAYEHO 00CUMb YimKo. Bucgimaeno NiHii nepemuHanHs Midxc
bioepagicmukoro 8 icmopuxo-nedazo2iunitl Hayyi ma 1imepamypo3Hagcmei y CnilbHUX nioxooax 0o
PO38’A3aHH  KOHYENMYAIbHO 3HAYYWOI NpobiemMu Cnig8iOHOUWEHHS NEPCOHANIT (BYeHUl, Mumeyb,
NUCbMEHHUK) ma ii meopyocmi.

Knrwouoei cnosa: ncuxono2ivHuti ananis, icmopuyHi OUCYuniinu, 6ioepaghiyuni 00cniodceHHs,
neoazoziuna biocpagicmuxa.

Significant scientific-theoretical and research-instrumental potential has the experience of
biographical approach developed in psychology. Scientists define in it three main components: bio-
biographical (study of objective living conditions, events of environment and behavior in it of the
person); history of experiences (evolution of the human inner world); history of human creativity [4;
5, p. 10-19; 6]. In this perspective, we note the productive idea for pedagogical biography that
according to which in studying the phenomenon of creativity it is necessary to take into account “the
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