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The process of professional identity formation is reviewed in the article. The analysis of the 

theoretical approaches concerning the phenomenon of professional identity formation is presented. 
The features and prerequisites for the professional development of the individual are disclosed in 
the article. There are results of empirical research orientation of the individual those of its 
components which have influence the professional identity formation of students while studying in 
universities namely the level of aspiration, the locus of control and the motivation orientation. The 
results of research of omparison on the basis of the U-Mann 
Whitney criterion. The data results help identify ways of corrective work. 

Keywords: professional identity, professional development, personal development, 
professionalization, orientation of the individual.  
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 205,000 146,500 207,500 210,000 247,500 216,000 137,500 214,500 

W 415,000 356,500 417,500 420,000 457,500 426,000 462,500 424,500 

Z -1,034 -2,381 -,978 -,920 -,058 -,787 -2,594 -,820 

-  ,301 ,017 ,328 ,358 ,954 ,431 ,009 ,412 

 

        

 214,000 219,000 207,000 175,000 211,500 200,500 233,000 243,500 

W 424,000 544,000 417,000 385,000 421,500 410,500 558,000 453,500 

Z -,830 -,718 -,988 -1,725 -,885 -1,145 -,394 -,150 

-  ,407 ,473 ,323 ,084 ,376 ,252 ,694 ,881 

 
   -  -  - 

 231,000 123,500 239,000 176,500 221,500 224,000 239,500 161,500 

W 441,000 333,500 564,000 386,500 431,500 434,000 564,500 371,500 

Z -,440 -2,983 -,251 -1,681 -,653 -,596 -,241 -2,027 

-  ,660 ,003 ,801 ,093 ,514 ,551 ,810 ,043 

  -  -  -  - 

 204,500 229,000 219,000 243,000 206,500 132,000 236,000 210,500 

W 414,500 554,000 544,000 568,000 416,500 342,000 446,000 535,500 

Z -1,043 -,481 -,712 -,161 -1,007 -2,717 -,322 -,913 

 
 

,297 ,630 ,477 ,872 ,314 ,007 ,747 ,361 
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 162,500 116,500 176,000 175,500 173,500 124,000 131,000 139,000 

W 282,500 236,500 501,000 500,500 498,500 244,000 456,000 464,000 

Z -,703 -1,998 -,323 -,337 -,395 -1,790 -1,593 -1,366 

-  ,482 ,046 ,747 ,736 ,693 ,073 ,111 ,172 

 

     
   

 185,000 124,500 128,500 115,000 172,500 99,500 140,500 154,000 

W 305,000 244,500 248,500 235,000 292,500 219,500 260,500 274,000 

Z -,072 -1,771 -1,656 -2,053 -,424 -2,477 -1,324 -,941 

-  ,943 ,077 ,098 ,040 ,672 ,013 ,185 ,347 
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 158,000 103,000 163,500 127,000 133,000 186,000 177,000 123,000 

W 483,000 223,000 488,500 247,000 458,000 511,000 297,000 243,000 

Z -,836 -2,414 -,671 -1,695 -1,527 -,042 -,294 -1,811 

-  ,403 ,016 ,502 ,090 ,127 ,966 ,768 ,070 

  -  -  -  - 

 143,000 183,500 166,500 155,000 166,500 162,500 186,500 172,500 

W 468,000 508,500 286,500 275,000 286,500 282,500 306,500 292,500 

Z -1,247 -,112 -,591 -,912 -,593 -,704 -,028 -,425 

 
 

,212 ,911 ,554 ,362 ,553 ,482 ,978 ,671 
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