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CYYACHI3ACAAU OPTAHI3ALII OBAIKY, MEHEAJKMEHTY TA MAPKETUHTY ¥V XMAPAX

In the current context of rapid development in information technology, there is a fundamental
transformation in approaches to organizing accounting, management, and marketing across enterprises
in various industries. Cloud computing occupies a special place among modern technological solutions.
This article aims to identify and systematize contemporary principles for organizing accounting,
management, and marketing in a cloud environment. The results of the study show that the contemporary
principles of organizing accounting, management, and marketing in a cloud environment directly depend
on the chosen type of cloud service-public, private, or hybrid-which provides enterprises with the
necessary flexibility to adapt management processes to dynamic business conditions. The study
confirmed that the general principles of organizing accounting in a cloud environment include: automation
of accounting processes; 24/7 accessibility; reduction of IT infrastructure costs; integration with other
business systems; increased accuracy andreduced errors; secure data storage; and scalability flexibility.
In addition to these principles, one of the most valuable advantages is that most cloud-based accounting
platforms are automatically updated to reflect changes in tax or accounting legislation. The study
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confirmed that the general principles of organizing managementin a cloud environment include: prompt
decision-making; centralized access to information; scalability of management decisions; flexibility of
organizational structure; integration with other systems; and reduction of IT infrastructure costs. In
addition to these principles, one of the most valuable aspects is that all actions and changes are recorded
in the system, ensuring control and accountability. The study confirmed that the general principles of
organizing marketingin a cloud environmentinclude: automation of marketing campaigns; personalization
of customer interactions; integration of multichannel marketing (omnichannel); real-time analytics; high
adaptability, and team collaboration. In addition to these principles, one of the most valuable aspects is
the continuous access to market data. The prospects for further research lie in an in-depth study of the
integration of cloud services with modern artificial intelligence technologies, and an analysis of their
impact on the efficiency of accounting, management, and marketing in digital business transformation.

B ymoBax cTpiMKOro po3BuTKy iHpopmMaLiriHnx TexHoNoriv BiabyBaeTbCcs cyTTEBA TPpaHcopmauis
nigxonie Ao opraHisayii 06/1iKy, MeHeA)XMEeHTyY Ta MapKeTUHTy B NiANPUeMCTBax pPi3HuUx ranysei. Oco6-
JiuBe Micuye cepen cy4acHUX TeXHOJIOrNiYHUX pPilleHb 3aiiMaloTb XMapHi o6yncneHHsl. MeTtoro crartri € igeH-
Tnugbikaulia Ta cucremaTusauyis cy4acCHUX NPUHLNNIB opraHi3ayii o6/1iky, MeHeg)XMeHTy Ta MapKeTUHry 'y
XMapHOMY cepenoBuLli. 3a pe3ynbraramv [OCig)XEeHHSI BCTaHOBJIEHO, L0 Cy4acCHi 3acann opraHi3auyii
0061iKy, MEeHeA)KMEeHTY Ta MapKeTUHry y XMapHoOMYy cepeaoBuLli 6e3nocepeaHbo 3anexarb Big oopaHoro
TUNY XMapHOro cepsBicy — nybiYyHOro, NpuBaTHOro Yu riopuaHoro. Lje 3abe3neyye nignpunemMcream He-
006xigHy rHyyYKicTh ANA aganTauii ynpasniHCbKux npoueciB 4o AMHaMidYHUX yMOB rocrnogaproBaHHs.

AocnigxeHHs nigTrBepanno, Wo cepen OCHOBHUX 3acapn opraHi3ayii o6niky y xMmapHOMy cepenoBuLLi
€: aBTOMaTn3aLis 0671ikoBUX NpoLeciB; [OCTYNHICTb y pexxumi 24/7; 3HWXKeHHs BUTpaT Ha IT-iHppacTpyk-
TYpy; iHTerpauis 3 iHLunmmn 6i3Hec-cucremamm; NigBULLLEeHHS TOYHOCTI Ta 3MEHLUEHHS KillbKOCTi MOMUWUJIOK;
3axuweHe 36epiraHHsa gaHnX; a TakoXX rHy4KicTb y MacLuTabyBaHHi. OkpiMm 3a3Ha4YeHux 3acang, 0cobsMBo
UiHHUM € Te, WO BinbLIiCTb XMapPHUX 06/1ikoBUX NnaTrhopm aBTOMaTUYHO OHOB/IOIOTLCS BigMNoBigHO A0
3MiH y nogaTKkoBOoMYy Ta 6yxrasiTtepcbKOMY 3aKOHO[aBCTBi.

AdocnipxeHHs nigTBepanso, LWo cepe 3arajibHUX 3acag opraHisalii MeHe J)KMeHTy y XMapHOMY cepe-
AOBULLI BUAINSAIOTLCS TakKi: OnepaTtuBHICTb MPUITHATTS PilLeHb; LeHTPani3oBaHnii 4OCTyN 8o iHpopmauii;
MacLTaboBaHiCTb ynpaBsliHCbKUX PilleHb; rTHY4YKiCTb OPraHi3auiiHoi CTpyKTypu; iHTerpawis 3 iHLUuMMu cu-
cTeMamu; 3HWKeHHs BUTpart Ha IT-iHgppacTpykTypy. OkpiMm unx 3acag, ocobsunBo LiHHUM € Te, Lo BCi gii
Ta 3MiHun QikcyroTbCs B cucTemi, o 3abe3neyye KOHTPOJIb i Nig3BIiTHICTb.

HdocnigxeHHs nigTBepano, LWo cepen 3arajibHUX 3acag opraHisalii MeHe)KMeHTy y XMapHOMY cepe-
AOBuULLi: aBTOMaTU3aLliss MapKeTUHIroBUX KaMrnaHin; nepcoHani3auis B3aemogii 3 knieHTamu; iHTerpauis
6ararokaHasibHOro MapKkeTUHry (OMHikaHanbHICTb); aHaniTMka B peasibHOMy Yaci; BACOKa afanTUBHICTb;
egekTnBHa komaHaHa cnienpadus. OKpiM Lnx npuHUMNIB, HaNOINbLU LiHHUM € 6e3nepepBHNI 4OCTYN A0
PUHKOBUX AaHUX.

lMepcnekTuByn noganbLNX [OCIAXEHb NOJSAraloTb y NornnbéieHoMy BUBYEHHI iHTerpauii xmapHux
cepBiciB i3 cydacHUMM TeXHOJIOriSIMU LUTYYHOI O iHTe/1eKTy Ta aHasni3y ix BBy Ha e peKTUBHICTb 001Ky,
MeHea)XMeHTy Ta MapKeTUHry B yMmoBax ungpoBoi TpaHcgopmauii 6isHecy.

Key words: access to information; scalability; management decisions; organizational structure flexibility; data
processing; IT infrastructure; automation of marketing campaigns.

KarouoBi cnoBa: docmyn Ao iHghopmayii; macwmaboBaricme; ynpaBaiHCbKI Pill€HHS; 2HYYKICmb OpeaHi3ayiiHo T
cmpykmypu; 06pobka darux; IT-iHghpacmpykmypa; aBmomamu3ayis MapKemuH2oBUX KamnaHid.

PROBLEM STATEMENT

In the current context of rapid development in infor-
mation technology, there is a fundamental transformation
in the approaches to organizing accounting, management,
and marketing in enterprises across various industries.
Cloud computing holds a special place among modern
technological solutions, providing flexibility, scalability,
and real-time accessibility of business processes.

Cloud computing enables enterprises to adapt to
changes, efficiently utilize IT resources without significant
capital investments in their infrastructure, and provide
access to up-to-date data and services from any location
and device. Thanks to this, they contribute to the
optimization of managerial business processes, increase the

speed of decision-making, and reduce risks associated with
the storage and processing of information. Moreover, cloud
services are often equipped with automation and analytics
tools, which is especially important for accounting,
management, and marketing, where the speed and accuracy
of data processing are critical success factors.

ANALYSIS OF RESEARCH
AND PUBLICATIONS

The issue of implementing cloud technologies in the
organization of various types of business processes is
being studied by both domestic and foreign economists.
At the same time, it is a subject of active discussion among
practitioner specialists-users-as well as experts in
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Table 1. Specifics of accounting organization in different
types of cloud services

Types of General specifics .
cloud of accounting Features Of. acc_ountmg Application features
. .. organization
services organization
Public Accounting Due to the use of shared Particularly useful for
cloud organization in this infrastructure with other enterprises with a large
environment is based on | users, there are increased volume of transactions
standardized cloud requirements for protecting and fluctuating data
accounting platforms confidential information and volumes.
that provide automated regulatory compliance.
processing and Therefore, public clouds
integration with other often implement additional
business systems. data encryption, multi-level
authentication, and regular
security audits.
Private Accounting is organized | Enterprises can customize Particularly beneficial
cloud with a strong emphasis accounting systems to fit their | for enterprises with high
on security, control, and | unique business processes, data security
compliance with implement tailored modules, requirements, the need
internal corporate and integrate them with for customization of
policies and industry internal systems such as ERP accounting processes,
standards. and CRM. Automation here and rapid adaptation to
ensures high accuracy and changes in legislation
flexibility, allowing for and the market
prompt responses to changes environment.
in legislation and market
conditions.
Hybrid Accounting is organized | Enterprises can enhance Especially valuable for
cloud by combining the accounting efficiency by enterprises that need to
advantages of public balancing security, scalability, | maintain a high level of
and private clouds, and cost. Management of security for critical data
allowing data accounting processes in a while simultaneously
processing to be hybrid cloud often involves optimizing costs and
distributed based on its complex integration solutions | ensuring flexibility and
confidentiality and that ensure continuity and scalability of business
priority. synchronization of data processes.
across different
environments.

Source: compiled based on [1—2; 6].

we emphasized that migrating to the
cloud creates specific principles for
organizing accounting, manage-
ment, and marketing [2].

This occurs through the use of
different types of cloud services,
among which are:

— Public cloud, where resour-
ces are provided by a third-party
provider and are available to a wide
range of users (for example, Ama-
zon Web Services, Microsoft Azure).

— A private cloud, where re-
sources are used exclusively by a
single organization, provides a
higher level of security and control.

— A hybrid cloud combines the
advantages of both public and
private clouds, allowing flexible
distribution of workloads and data
depending on business needs..

The advantage of the cloud in
organizing fundamental managerial
business processes is the ability to
access the necessary resources
without the need for investment in
physical infrastructure, which en-
sures high flexibility, scalability, and
mobility of business processes [2].

In particular, in accounting, the
use of cloud systems significantly
enhances the accuracy and speed of
financial data processing, ensures
secure storage, and provides
prompt access from anywhere in the
world. The specifics of organizing
accounting within different types of

information technology and business management. The
theoretical discourse primarily focuses on the trans-
formation of accounting, management, and marketing
processes in the cloud environment, as reflected in the
works of researchers such as O.l. Volokh, L.B. Hnatyshyn,
L.S. Dranus, O.S. Prokopyshyn, N.V. Trushkina, C. Hewitt,
and others. Meanwhile, practical interest is concentrated
on the implementation of contemporary principles for
organizing accounting, management, and marketing, which
manifest in the operation of cloud solutions, ensuring
security, guaranteeing confidentiality, and preserving data
integrity.

FORMULATION OF THE ARTICLE'S
OBJECTIVES

This article aims to identify and systematize con-
temporary principles for organizing accounting,
management, and marketing in a cloud environment.

THE PAPER MAIN BODY

Within the scope of the research, the authors draw
attention to the fact that cloud technologies (or "the
cloud") are models for the remote delivery /use of com-
puting resources, software, data storage, and other
information products on demand by the user. Previously,

cloud services are presented in Table 1.

Noted that public clouds use standardized software
with modern encryption protocols, backup systems, multi-
level authentication, and access control, as well as
automated data processing through shared infrastructure
with other users. These tools provide the foundation for
organizing accounting in a cloud environment based on
principles such as [1; 6]:

— Automation of accounting processes (referring to
the use of cloud accounting platforms that automatically
generate reports, perform transactions, and process
primary documents);

— 24 /17 accessibility (accounting is accessible from
any device and location, which is especially important for
remote work and multi-branch organizations);

— Reduction of IT infrastructure costs (eliminating the
need for own servers, software updates, and maintaining
a large technical staff);

— Integration with other business systems (cloud
accounting solutions easily connect with CRM, ERP,
payment systems, banking services, and electronic
document management systems);

— Increased accuracy and error reduction (thanks to
automated checks, limiting human intervention, and the use
of templates and regulations);
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— Scalability flexibility to match gro-
wing transaction volumes or the emer-
gence of new business areas;
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Table 2. Specifics of management organization in different
types of cloud services

— Co!laboratlon capabilities (accoun- Types of General specifics Features of manascment
tants, auditors, management, and external cloud of management o anizatioi Application features
consultants can work simultaneously in the | services organization g
s.ame system, enhancing interaction effi- Public Based on the use of Rapid deployment of Suitable for startups,
ClenCY)- cloud standard cloud tools services and easy access | small and medium-sized

In addition to the principles mentioned for project for all team members; companies with limited
above, one of the most valuable advan- management, possible limitations in IT budgets

i’ h loud . | resource allocation, functionality and the
tages Is that mOSt_C ou accountllng plat- and analytics. need for data protection.
forms are automatically updated in accor- - - — -
dance with changes in tax or accounting Private Appllefi to manage Ability .for .deep ) Optlma} for large
. R cloud strategic and customization according | enterprises and

|eg|5|at|‘?n- . confidential to internal management organizations with strict

In private clouds, accounting focuses processes, taking into | procedures; high level security requirements.
on: security, control, and compliance with account internal of access control and
corporate policies; systems can be tailored policies and high analytics

. . security standards.
to unique business processes and
integrated with ERP and CRM; automation Hlyb:iid ]l;:nsures a&)alance Flexible allocziion.of Effi:(.:tive.: forl
T . clou etween the openness | management functions multinationa

ensures flexibility and rapid response to of public tools and based on their level of companies and
changes. the security of criticality; complex enterprises with

Hybrld clouds combine the advantages private solutions in integration schemes complex organizational
of pu b||c and private C|ouds’ a”owing data management. between environments. structures.

processing to be distributed according to
confidentiality levels and enhancing

Source: compiled based on [1; 5].

efficiency by balancing security, scalability, and cost.

In management, the use of cloud systems enables
prompt decision-making based on up-to-date data, ensures
transparency of business processes, facilitates team
collaboration regardless of participants' geographic
locations, and supports flexible resource management and
real-time scaling of enterprise operations. The specifics
of management organization across different types of
cloud services are presented in Table 2.

It should be noted that public clouds utilize a wide
range of ready-made cloud management solutions, such
as project management systems (e.g., Trello, Asana,
Monday.com), corporate messengers (Slack,
Microsoft Teams), and business analytics
platforms (Google Data Studio, Power Bl Online)

In marketing, the use of cloud systems enables efficient
collection, storage, and analysis of large volumes of
consumer data, automation of marketing campaigns,
audience segmentation, personalization of communi-
cations, and integration across various promotion chan-
nels. The specifics of marketing organization in different
types of cloud services are presented in Table 3.

It should be noted that thanks to cloud solutions,
marketing teams gain access to modern analytics tools, CRM
systems, and platforms for email and SMM marketing in real
time, which facilitates faster decision-making and increases
the effectiveness of marketing activities. These tools

Table 3. Specifics of marketing organization in different

types of cloud services

[1 —2.].. These tools provide capabilities for [ py,e General specifics Features of
organizing management in a cloud environment of cloud of marketing marketing Application features
based on the following principles [2; 5]: services organization organization
— Prompt decision-making (as managers | pyplic Use of cloud Rapid deployment of | Suitable for small
have real-time access to data); cloud platforms for marketing tools, and medium-sized
— Centralized access to information (all email market.ing, access ﬁpm any companic.es airr.ling to
users can work with a single database and CRM, analytics, device, limited scale their online
. and social media. control over data marketing.
documents regardless of location); confidentiality.
— Scalability of management solutions (the - - — -
loud infrastructure easilv adapts to organizatio- Private Implementation of | Ability to integrate Advisable for
cloudl N Yy p 8 9 cloud personalized with internal business | companies handling
nal growth or expansion of functional needs); marketing systems | analytics systems, sensitive customer
— Flexibility of organizational structure (enabling with a high level precise information (e.g.,
quick changes to management structure, adding or of data control. personalization Qf banking sector).
removing users, configuring roles and access); customer data, high
g e g g ’ level of security.
— Integration with other systems; : — : : :
— Reduction of IT infrastructure costs (cloud Hybrid Combination of Fle)flble choice of Optlmal_ for _
iy int t ith ERP. CRM. BI cloud open customer environment for companies with large
systems easlly integrate wi ’ r =0 interaction running different customer bases and a
document management systems, etc.). channels and campaign stages; multichannel
In addition to these principles, one of the secure tools for possibility to store marketing strategy.
most valuable aspects is that all actions and handling strategic | private data in a
. . data. secure infrastructure.
changes are recorded in the system, ensuring

control and accountability.

Source: compiled based on [2—4].
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provide opportunities for organizing marketing in a cloud
environment based on the following principles [2—4]:

— Automation of marketing campaigns (using cloud
platforms for planning, launching, and monitoring campaigns);

— Personalization of customer interactions (since
cloud-based CRM systems allow maintaining contact history,
tracking user behavior, and creating individualized offers);

— Integration of multichannel marketing (connecting
all communication channels: email, social networks,
websites, mobile apps — into a unified system);

— Real-time analytics (instant access to campaign
statistics, consumer behavior, and conversions, enabling
prompt adjustments);

— High adaptability (cloud tools can be quickly
configured for new products, markets, or target audiences);

— Team collaboration (joint work of marketers in cloud
environments facilitates communication and reduces time
costs).

In addition to these principles, it is especially valuable
that continuous access to market datais ensured, as cloud
services allow connection to databases, news aggregators,
trends, and more.

CONCLUSIONS

Based on the results of the study, it's illustrated that
the modern principles of organizing accounting,
management, and marketing in a cloud environment are
formed according to the chosen type of cloud service —
public, private, or hybrid — since the variability of this
domain allows enterprises to adapt these management
processes to the current business requirements.

The study confirmed that among the general principles
of organizing accounting in a cloud environment are:
automation of accounting processes; 24 /7 availability;
reduction of IT infrastructure costs; integration with other
business systems; increased accuracy and reduction of
errors; secure data storage; and flexibility in scaling. In
addition to these principles, the most valuable aspect is
that most cloud accounting platforms automatically update
with changes in tax or accounting legislation.

The study confirmed that among the general principles
of organizing management in a cloud environment are:
rapid decision-making; centralized access to information;
scalability of management solutions; flexibility of
organizational structure; integration with other systems;
and reduction of IT infrastructure costs. In addition to
these principles, the most valuable aspect is that all actions
and changes are recorded in the system, ensuring control
and accountability.

The study confirmed that among the general principles
of organizing marketing management in a cloud environ-
ment are: automation of marketing campaigns; perso-
nalization of customer interactions; integration of
multichannel marketing (omnichannel); real-time analytics;
high adaptability; and team collaboration. In addition to
these principles, the most valuable aspect is the continuous
access to market data.

The future research opportunities focus on studying
how cloud services integrate with modern artificial
intelligence technologies and analyzing their effects on the
efficiency of accounting, management, and marketing
within digital business transformation.
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